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The State of Magazines
m Newspapers Today

The number of new magazine
launches is slowing.

* Interior decorating and design
remains a hot category.

*  The number of daily
newspapers continues to
decline; the number of weekly
newspapers 1s growing
slightly.

* Blogs are the big news—
writing for others, or writing
your own. RSS feeds keep
your fans apprised of when
there’s new content.
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ﬁ? The State of Newspapers

v *  The number of daily
newspapers in the United
States fell from 1,756 1n 1975
to 1,452 1n 2005, according to
the U.S. Census Bureau.

Paid newspaper circulation
fell from 60.7 million to 53.3
million during that same
period.

The number of weekly
(published fewer than four
times per week) newspapers
on a slight upswing. In 1996,
there were 6,580 weeklies
with a total circulation of
nearly 46 million; in 2005, the
number was 6,659 with a
circulation of 49.5 million,
according to the National
Newspaper Associatjon.
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Blogs

A blog 1s a Web site that Your Daily Tripod
comments, and often | |
hyperlinks provided by the

writer.

Technorati tracked 50 million e
blogs by July 31, 2006, and & Teach Us to Pray
estimates the blogosphere is
doubling every 6.5 months.

More than 175,000 blogs are
created every day.

Blogs aren’t just for teenagers!
Thousands if not millions are
faith-based (such as

July 29, 2007

Seventeenth Sunday in Ordinary Time
Should not the judge of all the world act with justice? Genesis 18:25

He brought you to life along with him, having forgiven us all our transgressions; obliterating
the bond against us, with its legal claims, which was opposed to us, he also removed it from our

midst, nailing it to the eross. Colossians 2:14

I tell you, if he does not get up to give him the loaves because of their friendship, he will get up to

) give him whatever he needs because of his persistence. Luke 11:8

Piety

It’s easy and free to set up your
blog (visit :

From Sacred Space (http://www.sacredspace.ie/)

fOI' eXample) . Please do not reprouuce wivirouv por mrosrors.
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Blogs

|«-»- @R AEI

Skip to content | Back to News Homepage |

Keep people notified
about when you've
got new content on
your blog with RSS
feeds (Really Simple

5 Bty Sl Sy ot i oty ey chose i

lcat] A
Syn dlcatlon) ° n you have set up a comnection to awebsite you wall receive 2 bist of all the stories murvently shown on & certain page

RSS document RSS Feed AL Main Page Headline: £ Clture

P
CHRISTIAN TODAY

SIMPLY LET YOUR "YES' BE "YES'. AND YOUR 'NO", 'NO". (MT 5:37)

What 1s RS8?

. . HIH Africa EIH L
contains either a A ot B | e
v Hoowr can I recene BSS feeds? World e Hewrs Briefs | Asia-Pacifiz En
summary of content | :morssiemmn  owe =
A on Christian Today? Missions Em Life Em Europe =
N MMinistries Em Touth Es MMiddle East Es
from an associated Tem for 53 e = e

Web Slte or the fl%ll How can I receive RSS feeds?
teXt . R S S m ake S lt There are several ways of receiving RSS feeds, but the technology is constantly moving forward very quikly. The

main method s to download a program called a "Hews Eeader'. ¥ou can then set up this program to recerve RSS
information from whatever websites yon wish that offer it, and browse headlines and story summaries that ink

possible for people T

tO keep up With There are several Hews Reader programs availsble for all platforms, many of which are free. See a List here,
their favorite sites

1n an automated

manner that's easier

than checking them

manu ally. Please do not reproduce without permission:
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~ Newsletters

- It’s impossible to even
estimate how many
electronic and paper trade
and consumer newsletters
are published daily,
weekly, or monthly in the
United States today, but
the number 1s certainly in
the millions.

« Newsletters can cover
technical, professional,
hobbyist, enthusiast, and
other topics.
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If you've got a passion,

¢ What’s All This Mean to Me?
there’s a publication that

L =
wants your work. ' / /

If you've got expertise, {ﬂ) iH
there’s a publication that
&)

wants your work.
4\
QU

If you've got an idea,
there’s a publication that
wants your work.

-

|
5
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D
¢ Finding Markets for Your Work
. =g

- Identify your target
reader.

* Are you part of that
audience? If so,
what publications/
sites do you turn to
for information?

« If not, talk with
friends or colleagues
who are in your
target audience to
get this information.
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ONLINE HOME OF AMERICA'S #1 INSPIRATIONAL MAGAZINE

Check the Guidelines  Guideposts

July 29, 2007

) Increasingly, you,ll find the Guideposts Editorial Guidelines

most up-to-date writers’ lusiraton Guilnes

Guideposts® magazine is a monthly inspirational, interfaith,

guideline S at public ation nonprofit publication written by people from all walks of life. Its

articles present tested methods for developing courage, strength

. and positive attitudes through faith in God. Our writers express
V V eb Slte S viewpoints from a variety of Protestant, Catholic and Jewish faith
® experiences.

) ° * A typical Guideposts story is a first-person narrative written in
¢ If you Can t readlly 1nd t I l e simple, dramatic, anecdotal style with a spiritual point that the
reader can "take away" and apply to his or her own life. The story
ideline On t e O e may be the writer's own or one written in the first person for
I l I l l l l someone else. Even our short features, such as "His Mysterious
gu S Ways," "What Prayer Can Do,” "Angels Among Us" and "Divine
) Touch” use this format. Writing a short feature is often the easiest

page, SearCh for “guidelines, way of making a sale to Guideposts.

OI. try the “About US” OI’ Etliz:;e observe the following in writing your Guideposts

144 99 « Don't try to tell an entire life story in a few pages. Focus on
CO [ l tact l I S p age S one specific happening in a person's life. The emphasis
° should be on one individual. Bring in as few people as
possible so that the reader's interest stays with the
M ° dominant character.
[ at a pO S Sl e 8 reV]_e ‘N? a + Decide what your spiritual point, or "takeaway." will be.
Everything in the story should be tied in with this specific
f . f t . theme.
‘N? l ] « Don't leave unanswered guestions. Give enough facts so
e ]‘S Sue S O e m agaZ]'ne that the reader will know what happened. Use description
and dialogue to let the reader feel as if he were there,

b efore querying seeing the characters, hearing them talk. Dramatize the
L]
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& Check the Guidelines b T

Market Guide

2007

* While publications like
Christian Writers’ Market Guide
and Writer's Market aren’t
always as up to date as we
might like (not even
WritersMarket.com), they can

provide leads on publications e
the target market reads. : %
Writer’s

Market

* Be sure to consult the latest
version; you'll find them at your
library or bookstore as well as
for sale online.

L T N R R TR P L B ER ) ] ™
e g b s bl e
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- Publications Looking for Writers

- Free newsletters such as
Writersweekly.com and
AbsoluteWrite.com
frequently list new
publications or markets
1n need of material.

« Samir Husni’s
mrmagazine.com 1s
acknowledged as the
leading site to find out
about magazine launches.
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Consulting the Guidelines

* What does the publication

want? W JE
Query letters vs. submitting
completed articles
Word length i

Ways to break in—upfront
sections, fillers, shorts

Form—e-queries vs. snail mail or
fax

Lead time

Simultaneous submission policy
Rights 1ssues

Payment issues

Please do not reproduce without permission:
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Query Letters

- Paragraph 1: Bait your
hook. Establish a
need/problem the
magazine’s readers
have.

- Paragraph 2: Explain
how your feature/
column addresses it,
including sidebars,
people to be
interviewed, conclusion.

- Paragraph 3: Why
you're the one to write
1t.

Please do not reproduce without permission:
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E-Queries

* E-queries follow the same rules as snail mail
queries.
- Read the guidelines

* Send what the editors want—query in the body of the e-
mail or as an attachment

« If you're asked to send an attachment, make sure it’s in
the format requested (text, RTF,
Word, etc.)

* Your e-query should be as
formal (not casual) as a snail
mail query. This 1s a business
proposal, not a friendly chat.

. .. -y
Please do not reproduce without permissic R /
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No Query Letter Required

- With essays and op-ed pieces,
a cover letter simply saying
“Here 1s my essay/opinion
plece, these are my
credentials, thank you”
frequently 1s sufficient. Check
the guidelines.
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Should You Write for Free?

Pros Cons

You get a clip. It doesn’t pay the bills.
You can say you've It doesn’t pay the bills.
been published.

You make contact with It doesn’t pay the bills.
an editor.

Someone else thinks It doesn’t pay the bills.

you can write.
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uestions?
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